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Logo

Logo in-situ
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Things to avoid
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Logo

The secondary logo maintains the same 

design as the primary logo but is presented 

in an alternate color variation. It is used when 

the primary color does not suit the 

background or specific visual context.
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Logo

Positioning

The logo can appear in the corners or central to the page
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Colors

Primary Palette
The colors shown here are the primary colors of the brand and 

serve as the foundation for all visual communications. These 

hues should be used consistently across all print and digital 

materials to maintain a cohesive and recognizable brand 

identity.

Pale Beige Black Olive Dark Cyan

R3 G3 B

#23f38

Dark Gray

R30 G30 B30

#1e1e1e

R228 G222 B211 R0 G0 B0

#e4ded3 #3c3c3c



Colors

Secondary Palette
The colors shown here are the secondary colors of the brand. They are 

intended to complement the primary palette and can be used to add 

variety and flexibility across different design elements while still 

maintaining brand consistency.

Graphite

R110 G113 B128 

#6E7180

Space

R157 G162 B227 

#9DA2B3

Steel

R188 G191 B204

#BCBFCC

Smoke

R211 G214 B224 

#D3D6E0

Cloud

R237 G239 B247

#EDEFF7



Colors

Pairings
This page outlines how the brand’s colors should be combined to create balanced, 

cohesive compositions. These pairings ensure visual harmony, maintain brand recognition, 

and guide hierarchy across layouts, backgrounds, and typography. 

AA AA AA AA



04 Typography

Primary typeface

Type hierarchy
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05 Design

Graphic Elements

Design Layouts
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Design This page defines the supporting visual components 

that enhance and extend the brand identity beyond the 

logo and typography. These elements add depth, 

structure, and recognition to layouts while maintaining 

consistency across applications.

Graphic
Elements



������

������
�	�����

</��53	��5:�,���5�/�5.��9��	&50�	4�+��%5���:5

	$����5#�	�:54	����	&�5��5������5$����.��$�!5

#	&	�$�!5	�:5 ���	&5$&	����)5��5���&����5/�+5

�&�4����5��$/5	�5��3���	3/�!5�4	����!5+/���5

�	$�!5	�:5��	3/�$5$�43������5�/��&:5#�5

	��	���:5��5$��	��5$�/��� �5	�:53��0������	&5

$�43��������)


	����

���

���

��� ����

����



06 Imagery

Photography Style 28
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Brand Vision

Brand Competitive Analysis
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Brand Foundation

Brand Vision

Homéa is revolutionizing real estate in the Cologne region by offering a refined, premium platform that 
merges entrepreneurial freedom with digital sophistication. We empower ambitious agents to build 
personal brands while ensuring discerning property owners experience trustworthy, human-centered 
service. By balancing modern efficiency with elegance and competence without arrogance, homéa 
creates long-term relationships based on trust, strategic clarity, and excellence. Forging a new path 
between traditional brokerage and impersonal proptech, we're a future-oriented ecosystem fostering 
independence and quality over noise for those who value both.
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